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q.-1. State Fadors affecting to Ma *eting Environment a nd Expla in Sign ificance
ofConsumer Behavior.

Or
q. 1. Explain Scope ofMarketing and Discuss lmportance ofmarketing in

Business and lndian Economy

Q. 2. Specify va rious Adverthing Medias and Features of good Adve.thing Copy.

Or

Q. 2. Write short notes:
A. Qualities ofa successful salesma n

B. Bases of market segmentatio.


